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& Corporate Profile

Kawasaki Heavy Industries, Ltd.
BHead Offices

Tokyo Head Office:
14-5, Kaigan 1-chome, Minato-ku,
Tokyo 105-8315, Japan

Kobe Head Office:

Kobe Crystal Tower, 1-3,
Higashikawasaki-cho 1-chome,
Chuo-ku, Kobe, Hyogo 650-8680, Japan

BPresident
Shigeru Murayama
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INumber of Shares Issued

1,671,892,659 (As of March 31, 2014)
INet Sales

¥1,385,482 million

(Fiscal year ended March 31, 2014)
ENumber of Employees

34,620 (As of March 31, 2014)
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