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Since 2018 the Kawasaki Group's epoch-making materiality
has been truly impressive. It has pioneered the framework of
contributions through business and business foundations
supporting those contributions. This time also, the revised
materiality follows this framework and is wonderful. In
particular, the three fields of a safe and secure remotely
connected society, near-future mobility, and energy and
environmental solutions manifest the unique traits of the
Kawasaki Group, and the approach of solving issues in these
fields and growing while supplying value is very clear.
From the perspective of financial institute, we think about what
nonfinancial factors are necessary for the Kawasaki Group to
realize the three values to be created through business. In
consideration of the Group's distinguishing features, it will be
important to realize proprietary technologies and monetize
them. I feel that they should bring technological capabilities
and the strength to create innovations within their intellectual
property more to the fore.

In its targets and key performance indicators for energy and environmental solutions
in 2030, the Kawasaki Group typically highlights hydrogen, but the timeframe for
hydrogen to be practically implemented in society, including customers, stretches
beyond that year. In 2030 hydrogen will still be classified in the realm of innovation. In
terms of environmental contributions up to 2030, there is the Kawasaki Ecological
Frontiers system (formerly the Kawasaki-brand Green Products system). Kawasaki
links this system to the International Organization for Standardization and discloses
quantitative information, so maybe it could be added to the KPIs.
Ordinary companies are now in a transitional phase, and I sense that they are
awaiting the realization of hydrogen energy. The Kawasaki Group is taking a hands-on
approach toward building business foundations, such as hydrogen energy, so that as
many companies as possible can make the jump after 2030. In other words, the
Group's transition is going to produce innovations for other companies. I think that
when this scenario is explained in terms of value creation, investors will find it easy to
understand.




